
Ad Copy Making It Count Contributed by adminTuesday, 19 September 2006There are some ads that just don&rsquo;t grab you as others do. Some of them fail miserably while some flounder. And still, you have a certain difficulty in realizing what exactly works and what doesn&rsquo;t. In the following rows, there are some pointers on how to make an ad good:Compelling headline: See what grabs your attention in today&rsquo;s newspaper or the main ezine headlines or check the New York Times and USA Today. Use whatever it takes to grab the reader, use even buzzwords. It is important to reach out and grab the targeted industry reader.Sub-structures: These days, readers have tired eyes. Each day the Internet and e-mail keep growing and cranking, so it is important that you make your copy appealing. Use sub-heading and bullet point to chop up your copy. Do not make the mistake of pushing people to an endless reading just to find the major points. Contact: People aren&rsquo;t interested only in tossing money away; they are interested in communication also. On the other end, offer a phone number with a human. Don&rsquo;t use those automated menus accompanied by elevator music. Remember that what you dislike, your clients may just dislike as well. If you&rsquo;re too busy to talk to them, maybe they are as well. Turn to their needs.Ordering options: A buyer needs multiple ordering choices. In consequence, give them some. Try setting up ordering via e-mail, fax number, postal forms, online forms and toll-free forms. One choice does not fit them all in this area.Free stuff: People are aiming for free things like samples, bonuses, trials or anything.Price: Don&rsquo;t make the mistake of irritating your customers by making them search for the price. Don&rsquo;t be shy in showing the clear price, or at least its range. Make it all clear. Information: Offer people plenty of information, and the chance to learn more. Make them reply e-mail address a domain name with information, maybe a e-book, or to simply report with photos or testimonials. It is important not to make the readers reply to a dull e-mail address like info@ yahoo.com, but make them reply to a creative address like free_report@ marketingwinning.com.Errors: Before your ad goes out, don&rsquo;t forget to test it. See if the mentioned links work or if the phone number works, or what the voice mail or the recording says. Be sure to have checked all these details, and don&rsquo;t forget to look after grammar and spelling errors.Legibility: Look out for too small fonts, or too much content and the reader gets lost in all the information. Beforehand make sure to see a proof. Afterwards you can print it out and look it over.Font: Keep it simple and don&rsquo;t start getting fancy and using scripts that no one can read.Briefly, before you hand out a copy of your ad to the press, take a look and see how many good points you have covered. Make your copy a return on your investment, not a write off. {mosgoogle left}
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